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Preface- description of the project

The project general objective is to stimulate viithovative methods of study and discussion
the skills and abilities of students of secondantyosls in CSR and entrepreneurship, to give
them useful tools to successfully enter in the leboarket and, at the same time, to prepare
future workers and entrepreneurs with a CSR andgaan approach.

The rationale is that CSR is identified as a stiatdriver of development by EU institutions
since the European Council of Lisbon in 2000 wheeads of State and Government of the
EU agreed the following vision: “To make the EU thest competitive and dynamic
knowledge based economy in the world capable dasusg more and better jobs and with
greater social cohesion”. The commitment of ECenthwas definitively set thanks to the
Green Paper "Promoting a European framework fop@ate Social Responsibility”. If CSR
is so crucial for EU sustainable development is drtgnt to sensitise citizens and
entrepreneurs on this theme and students are takgst because they are the entrepreneurs
and society actors of tomorrow. The initial acgvibf monitoring and study (O1) of the
project will analyze the knowledge of CSR in se@mdschools in regions participating to
the project, starting from a weakness signallethieyschools partners of the CSR IN CLASS:
CSR is little known by students of secondary sch@oid often it's not inserted in scholastic
program, so teachers and students needs actiai@snstruments to learn CSR principles.
The three secondary schools involved in the progmtesent three different and neighbouring
territories and types of school: 1ISS M. Fannceishhical and vocational institute in the field
of accounting and administration in Veneto Regiom,the North-East of Italy, EGSS
Radovljica is an Economic Grammar and Secondarp@&dh Gorenjska in the North-West
of Slovenia and HAK Miurzzuschlag is a business sthothe Styria Land in the South-East
of Austria. 1ISS M. Fanno and EGSS Radovljica hawe CSR courses in their educational
programs and teachers have the need of trainingta®8R because they are interested in
introducing CSR in their school program. HAK Mirsezhlag educational program includes
lessons about CSR in some subjects such as Busllebswiour, Business economics, Law,
International economy and Marketing but teachetssindents requested more training about
CSR. Due to its experience in CSR training HAK Miirzchlag will be the “advisory
partner” of other schools and will give an impottaantribution in writing guidelines about
CSR teaching innovative methodologies in secondahpools. All three secondary schools
needs to deepen links between CSR teaching aneépeetreurship and labour market.
Moreover the three regions have a similar, dynasuocjo-economic structure characterized
by the presence of many small and medium entegdperating both in services and goods
and an unemployment rate lower than the nationdl B average In these advanced
economies investing in sustainability is a priotity maintain, and possibly raise, the well-
being in the future.

Students, that are the future workers and entreprsnp must be conscious of this and
prepared to deal with it. The project will spreaBRCin schools and will do that in a EU
perspective by stimulating the creation of permarteuropean, other than local, network
among schools, social partners and enterprisesghrao-operation in the activities of the
project, in particular O1 — Regional and transmelaeport, O3 - CSR contest for schools
and study visits. The regions involved in the pcbjare neighbouring and have a similar,
dynamic, socio-economic structure . Due to thessaes the exchange of experiences and
best practices of O1, O3 and study visits will kasier and fruitful. The exchange of
experience will be facilitated by the use of proje@bsite, VolP technologies (skype call,
webconferences, webinar, software to exchange dectar(dropbox, wetransfer, ecc.) and,
for teachers and head teachers, by the use of a@ingin



The target groups of the project are:

- teachers of schools partner of the project

- students of P/3" year (in scholastic year 2017-2018) of the schpaf$ners of
the project and their teachers

- enterprises of the territories

- students and teachers of secondary schools,peists, operators in education and labour
work, and public authorities of all EU Regions



1. European Strategy

Corporate social responsibility (CSR) refers to pames taking responsibility for their
impact on society. The European Commission beliethed CSR is important for the
sustainability, competitiveness, and innovationedf enterprises and the EU economy. It
brings benefits for risk management, cost saviagsess to capital, customer relationships,
and human resource management.

The Commission has defined CSR as the respongilmfitenterprises for their impact on
society. CSR should be company led. Public autlesritan play a supporting role through a
smart mix of voluntary policy measures and, whexeassary, complementary regulation.

Companies can become socially responsible by:
» following the law;

* integrating social, environmental, ethical, consyna@d human rights concerns into
their business strategy and operations.

The Commission promotes CSR in the EU and encosraggerprises to adhere to
international guidelines and principles. The EU&Iigqy is built on an agenda for action to
support this approach. It includes:

» Enhancing the visibility of CSR and disseminatirogpg practices

* Improving and tracking levels of trust in business

» Improving self and co-regulation processes

* Enhancing market rewards for CSR

* Improving company disclosure of social and envirental information
* Further integrating CSR into education, trainingg aesearch

* Emphasising the importance of national and sulmnatiCSR policies

» Better aligning European and global approachesSB&.GGreen Paper- Promoting a
European framework for CSR)



2. Comparison of the Economic Development Situatioaf the countries
Austria, Italy and Slovenia

2.1. General description of the countries

2.1.1. Austria

Austria is one of the 14 richest countries in therld/ in terms of GDP (Gross domestic
product) per capita, has a well-developed socialketaecconomy, and a high standard of
living. Until the 1980s, many of Austria's larg@stlustry firms were nationalised; in recent
years, however, privatisation has reduced stateings to a level comparable to other
European economies. Labour movements are partigidaong in Austria and have large
influence on labour politics. Next to a highly deyeed industry, international tourism is the
most important part of the national economy.

Germany has historically been the main tradingnearof Austria, making it vulnerable to
rapid changes in the German economy. However, ginséria became a member state of the
European Union it has gained closer ties to otheoean Union economies, reducing its
economic dependence on Germany. In addition, meshigein the EU has drawn an influx of
foreign investors attracted by Austria's accedbécsingle European market and proximity to
the aspiring economies of the European Union. GrawtGDP accelerated in recent years
and reached 3.3% in 2006.

In 2004 Austria was the fourth richest country wwiththe European Union, having a GDP
(PPP) per capita of approximately €27,666, with émbourg, Ireland, and Netherlands
leading the list.

Vienna was ranked the fifth richest NUTS-2 regiaithim Europe (see Economy of Europe)
with GDP reaching €38,632 per capita, just behimgef London, Luxembourg, Brussels-
Capital Region and Hamburg.

Growth has been steady in recent years 2002—-209thgadetween 1 and 3.3%.

2.1.2. ltaly

The economy of Italy is the 3rd-largest nationadrexmy in the eurozone, the 8th-largest by
nominal GDP in the world, and the 12th-largest yREGPPP). The country, that has a major
advanced economy, is a founding member of the Eampnion, the Eurozone, the OECD,
the G7 and the G20. Italy is the eighth largesbetgp in the world with $514 billion exported
in 2016. Its closest trade ties are with the ottmemtries of the European Union, with whom it
conducts about 59% of its total trade. The largesting partners, in order of market share,
are Germany (12.6%), France (11.1%), United St&e8%), Switzerland (5.7%), United
Kingdom (4.7%), and Spain (4.4%).

In the post-war period, Italy was transformed framagricultural based economy which had
been severely affected by the consequences of trédWars, into one of the world's most
advanced nations, and a leading country in woddedrand exports. According to the Human
Development Index, the country enjoys a very higimdard of living, and has the world's 8th
highest quality of life according to The Economisaly owns the world's third-largest gold
reserve, and is the third net contributor to thddai of the European Union. The country is
also well known for its influential and innovatil®isiness economic sector, an industrious



(Italy is the second largest manufacturer in Eurdgghind Germany) and competitive
agricultural sector (Italy is the world's largeshes producer), and for its creative and high-
quality automobile, naval, industrial, applianced aashion design. Italy has the largest
market for luxury goods in Europe and third in therld. The advanced country's private
wealth is one of the largest in the world.

Despite these important achievements, the counggomomy today suffers from structural
and non-structural problems. After strong GDP glowmt 1945-1990, the last two decades'
average annual growth rates were below the EU geendth Italy being hit particularly hard
by the late-2000s recession. The stagnation ina@oangrowth, and the political efforts to
revive it with massive government spending from 1880s onwards, eventually produced a
severe rise in public debt. In addition, Italianing standards have a considerable North—
South divide: the average GDP per capita in Nortlzgrd Central Italy significantly exceeds
the EU average, while some regions and provinc&oirthern Italy are dramatically below.

In recent years, Italy's GDP per capita growth §fogaught-up with the Eurozone average
while its employment rate still lags behind; howeweronomists dispute the official figures

because of the large number of informal jobs (emstidah between 10% and 20% of the labour
force) that lift the inactivity or unemployment eat

2.1.3. Slovenia

Slovenia today is a developed country that enjagspgerity and stability as well as a GDP
per capita by purchase power parity at 83% of tb@&Eaverage in 2015, which is the same
as in 2014 and 2 percentage points higher thar®183.2Nominal GDP in 2015 was 38.570
mio EUR, nominal GDP per capita (GDP/pc) in 2015 Ww&JR 18,693. The highest GDP/pc
was in central Slovenia, where capital city LjubBais located, which is part of the Western
Slovenia statistical region, which has a higher GidRhan eastern Slovenia.

It was the first new member of the European Unmadopt the euro as a currency in January
2007 and it has been a member of the OrganisattonEtonomic Co-operation and
Development since 2010.

Slovenia has a highly educated workforce, well-ttgyed infrastructure, and is situated at a
major transport crossroad. On the other hand,ewel lof foreign direct investment is one of
the lowest but has been steadily rising in the fest years. Slovenian economy has been
severely hurt by the European economic crisis, Wwisi@rted in late 2000s.[15] After 2013
GDP per capita is rising again. Almost two thirdghe working population are employed in
services.



2.2. Comaparison of statistic data on the economdaevelopment for 2016

Real GDP growth rate (percentage
change on previous year)

Gross domestic product
(at current market prices)

GDP per head of population
(at current market prices)

Gross fixed capital formation
CURRENT PRICE
Gross fixed capital formation
CONSTANT PRICE

Employment rate
(Proportion of resident population in
gainful employment)

Unemployment rate

Inflation rate

Research and development
expenditures (percentage of GDP)

Export rate
(as a percentage of GDP)

Number of active enterprises

Number of SMEs <10 employees

Number of enterprises cf
manufacturing industry

Number of enterprises of service
industry

Number of enterprises of agricultural
industry

Slovenia

1,3%

39,2€

19,6 €

7,1%

66,2%

8,0%

-0,2%

2,0%

78%

196.072

9.295

19.556

151.070

2.977

Austria

1,5%

349,49 billion €

36.540 €

22,9%

77,2%

6,0%

1,0%

3,12%

37,5%

501.572

500.473

55.423

365.402

161.155

Italy

+0.9%

1,680,522

Millions €

27,719 €

287,087

272,209 Millions €

57.2%

11.7%

0,1%

24.8%

SB%b,

4,903,22

495,247

1,716,800

747,738



3. CSR in each country

3.1. Description on CSR in general in each partnezountry.

3.1.1. ltaly

Following the publication of the European Commia&®02001 Green Paper about CSR,
(Green Paper “Promoting a European Framework fop@ate Social Responsibility” COM
(2001) 366) ltaly, like the other EU Member Statbas been called upon to promote,
sensitize and, therefore, implement CSR paths mviteiown territorial realities.

In this direction, the Ministry of Labour and Sdciaffairs has taken steps, with the
establishment of a working group dedicated to defira framework for Italian companies.
The proposal was presented during the Third Euro&anference on CSR, held in Venice
on November 14, 2003, as part of the Italian Pessig semester of the Council of the
European Union, and implemented through@&R-SC Project(Document presented by the
Italian Government during the Italian Presidencytled European Union semester, which
wanted to contribute to the development of the GfeRate, organizing, together with the
European Commission, the third European Conferenc€SR, The role of Public Policies in
the promotion of CSR (Venice, 14 November 2003)icwiprovided a voluntary tool, the
Social Statement, support for companies that watddcthplement their own practices. The
proposal emerged from the results of a researclghwhvolved the main stakeholders in an
analysis of national, European and internatiorahdards, in the study of existing literature
and, finally, in the implementation of a pilot test 30 companies related to size and different
sectors. In this way the Ministry started to de8@8hvCSR, contributing to the definition of a
European framework. The proposal, therefore, ctm@ita set of indicators and a system
architecture that allowed companies to evaluat@& therformance and then communicate
them to the stakeholders. All companies, - both SMEd Large Enterprises - were able to
find, in the Government's proposal, an opportumityimprove their reputation and image,
increasing at the same time the trust of the stakehs, and encouraging the continuous
improvement of company performance , especiallyocial and environmental terms without
necessarily implementing burdensome and heavy guses. The indicators have received a
strong consensus from the other European partaleose all for their innovative aspect.

In line with the setting and objectives of the CSR-Project, in November 2003, in order to
further disseminate the culture of CSR in the dmaliterritory, a Protocol of Agreement
(Memorandum of understanding of 11/27/2003 betwdaroncamere and the Ministry of
Labor and Social Policies) was signed between theskly of Labour and Unioncamere for
the promotion of training, consultancy, awarenessitg and planning activities for SMEs.
According to the dictates of the protocol, the Miny and Unioncamere undertake to achieve
the following objectives:

* promote actions to support SMEs in line with theRESC Project and, therefore,
disseminate the ministerial project;

* to build an Italian Network on CSR composed of #takeholders of companies,
institutions, trade associations, companies anaameprofit world;

» organize training and information events for comeamn opportunities, on facilities,
on legislative instruments, both national and m&ional, and on communication
tools;

* publicize good practices and update the resultesg#arch on the topic;



* sensitize companies on issues related to sustaipadnd, therefore, stimulate the
adoption of socially responsible behavior;

» collaborate with the Ministry, in the process ofapting the set of indicators to
specific industrial sectors.

This initiative has contributed to the opening bé tCSR branches, at tli&hambers of
Commerce with the task of informing and training companiesthe field of CSR and
disseminating good practices in the area. The mard this initiative is to create a capillary
network in the national territory, able to direcihywolve SMEs in the implementation of CSR
strategies and practices. This means a direct coment to the dissemination of the issues
that can act as a basis for promoting the exchasfggood practices and facilitating
cooperation between large companies and SMEs iméi@agement of environmental and
social responsibility.

In 2012 Italy the Italian Government presented Maional Action Plan on Corporate

Social Responsibility 2012-2014The document was presented by Italian Governmant,
well as any EU Member State, on a proposal of tbend@ission, to describe the priority
actions and projects on which it intends to rely floe realisation of the "Renewed EU
Strategy 2011-2014 on Corporate Social Resportsibilihe National Action Plan defines
objectives, priorities and interventions of thelitta Government, in the EU framework, to
raise CSR in the period 2012 — 2014, as a toolnswar to the economic crisis. In the
National Action Plan a particular attention is diexbto SMEs, which often do not have
adequate financial resources and knowledge, butraal to the attainment of Government
goals, given their number, their roots in the comities, their links with large enterprises in
the supply chain and the growing role they takénaihe internationalisation of productions.

Also atregional and local level interesting paths have been promoted on the tojptbe
diffusion of CSR. The fields of CSR interventions®egions are entrepreneurship and labour
and, less so, education, training, social polidietgrnational activities and social enterprise.
Interventions on CSR realised by Regions and Puldiministrations have their normative
references in the regional/provincial laws, esghcimom the year 2005 onwards. Within
these laws, almost everywhere, specific articlesC&R were included. Only in two cases
there are regional laws regulating ad hoc the GSRei: for the Umbria Region, through the
provision of interventions for the certification gtiality systems, environmental protection,
safety and ethics of Umbrian enterprises (Umbrigi®&el Law 21/2002) and the institution
of a Register of enterprises having a certificatecanformity to the SA 8000 standard
(Umbria Regional Law 20/2002 and 27/2002) or thesChmy region, through provisions
promoting CSR (Tuscany Regional Law 17/2006). Maver, in three cases (regions of
Emilia Romagna, Lombardy and Tuscany) CSR represem¢ of the priorities to achieve,
pursued also in the Regional Statute.

Furthermore, in almost all cases (with the exceptb the Trento Autonomous Province),
CSR is an expressly quoted issue in many regioiaainphg acts. In fact, in 8 cases CSR is
referred to in operational programmes co-financgdth®e Structural Funds: either in the
Operational Plan ESF (4 Regions), or in the Opanati Plan ERDF (1 Region) or in both (3
Regions). In 7 cases CSR is also, or only, providedh other documents, such as: annual or
multi-annual plans and programmes of economic amdiyctive development; annual or
multi-annual plans on labour policies, strategicuduoents, action plans, regional green
papers, memoranda of intents.

If the financing source is taken into considerationall of the mentioned initiatives (on the
whole 55 initiatives already implemented, being lienpented or being developed), what
emerges is that Regions implement what providedheir normative and programme



documents on CSR, mainly through the use of ownlsuf%7%) and EU funds (43%), in
particular ERDF and EFS, followed by initiatives B programmes, such as MED or SEE
or other EU calls. (See National action plan ongOoaite Social Responsibility 2012-2014)

The sensitivity shown by the Italian regions tovgtide theme of social responsibility and the
many and heterogeneous experiences already caedndividually led, in 2012, on a
proposal from Veneto and Liguria, to the launchhef interregional projectCreation of a
network for the diffusion of corporate social respasibility” (Deliberation of the Regional
Council n. 522 of 03 April 2012, "Accession of th¥eneto Region to the
interregional/transnational project” Creation afietwork for the dissemination of Corporate
Social Responsibility "and authorization to sige tMemorandum of Understanding for the
implementation of the project”. (Regional Law Noof313/03/2009 Title V Chapter II). BUR
n. 32 of 24 April 2012) Ministry of Labor and SokiRolicies, Ministry of Economic
Development, Ministry of Agriculture and ForestrgdalNEA, INAIL, and thirteen Italian
regions have joined the project. The interregigmalject has set as general objective the
increase of the diffusion of the social respongibibmong the enterprises through the
strengthening of the action of coordination andhexge between the PA. In line with this
objective, the partners considered it essentialeeelop a platform of shared indicators to
standardize the methods for assessing social regplity. The aim is to arrive to aational
platform of social responsibility indicators where all administrations can draw from, when
they intend to incentivise or reward CSR. The dedin of a “grid” of indicators is foreseen,
then, starting from implemented experiences andysisa articulated in the different fields
(such as for example: employment, environment, camiy, market, etc.).

With the Legislative Decree 30 December 2016, i, 2Bhich entered into force on 25
January 2017, ltaly implemented the Directive n1405/EU on thedisclosure of non-
financial and diversity information. Companies with more than 500 employees are ablige
to report information on environmental sustain&pilisocial sustainability, supply chain,
"diversity" management, and risk management. Ex@ancbmpanies not covered by the
obligation established by Legislative Decree n. /2846, it is possible to publish on a
voluntary basis statements of a non-financial rathat can be declared compliant.

The law n. 208/2015 has introduced a new legakyerttie “Benefit Company” (in Italian
(“Societa Benefit”), inspired to the USA Benefibporation (B-corp) model. To become a
Benefit Company it is necessary to make some clratgehe statute, identifying "one or
more purposes of common benefit" in the performanrfaes activities. The purposes must be
achieved with responsibility, sustainability andngparency, balancing the interest of the
members with the interest of the community. The heyal form of the Benefit Companies,
therefore, distinct from the non-profit model, makiepossible to pursue both the income and
social goals of the company itself, incorporatitg) ocial mission into the business model.
For these reasons, the entry of the Benefit Conaganto the Italian legal system represents a
real economic revolution that allows companieseodme positive forces for the world. Italy
achieved in 2017 the European record for the nurmbeompanies: 80 B-corp of 2,337 in the
world are Italian and this number is growing veagtf

The VII Report on the social commitment of comparire Italy of the Socialis Observatory
records the percentage data of the last 15 yeaernms of CSR: 80% of Italian companies
with more than 80/100 employees declare to engag€3$R initiatives with a global
investment of 1 billion and 122 million Euros in1XA) the highest ever recorded.

In Italy, according a survey of 2015, consumerdinglto pay a premium price for sustainable
brands are 52%, a significant increase from 44%0b3 and 45% in 2014. (Nielsen Global
Survey of Corporate Social Responsibility and Soatality, 2015)



Considering these numbers we can say that CSRalg Is growing: enterprises are

demonstrating a vision of a more sensible, sudtégnand transparent economy. Public
institutions at national, regional and local lekelve an important ad active role in promoting
CSR and they seems to be more and more awaresahtitier even if there is still some way
to go. The contribution of social enterprises ahuldt sector, active citizenship and civil

society organisations is also growing, given thetention to the territory and the direct
relationship with the community. All these staketesk are contributing to the development
of the CSR in Italy, that seems to be an impomaatter for the economic development of our
country in the next years.

3.1.2. Austria

The discussion of sustainable development anccdaamic impacts started in Austria in the
late 1980s and has therefore a longer tradition tha discussion around Corporate Social
Responsibility (CSR). As many other Austrian applas, like the Austrian Strategy on
Sustainable Development (2002), the Austrian CS®ites build upon the long-lasting
Austrian tradition of broad stakeholder involvemeiithin the so called “social-partnership”.
This is the common dialogue platform between thearsacial partners. In the 1990s Austrian
companies learned to deal with environmental amiakdriendlyness and last but not least
with the term “sustainability”. Enterprises nowaddyegin to include this visionary concept in
their own goals and understandings. Moreover thagart sto implement the
sustainabilityconcept in their management strategied tools and communicate this through
sustainability reporting and open stakeholder diaés. The broader CSR discussion arose
quite briefly in Austria. Due to the ongoing awages process and due to many “mosaic
stones” formulated during the last few years comogr corporate citizenship, corporate
governance and business ethics, the CSR discusatbmore or less a walk-over. The time
was right when the “CSR Austria - Initiative” wasrined by the Ministry for Economic
Affairs and Labour and key industrial players ilD20CSR Austria is therefore the private
sector contribution to the Austrian Sustainabil8irategy and, on European level, a major
Austrian contribution to the Lisbon-Strategy and @SR-debate.

Historic development of corporate sustainability inAustria

Austria, the land with its image from classic muartd folcloristic alpine traditions to the
Viennese lifestyle is becoming aware of its pivpalsition at the heart of Europe between
North and South even more West and East. But Austsgpires also other images: since the
1970s we have the highest level of organic farmaithin Europe with a clear position
against genetically modified organisms (referendgainst GMO in 1997); and a clear policy
against nuclear power plants (referendum againskeau power in Austria in 1978). One
could ask: Are the Austrians more sceptics towandsovations and technological
development than the rest of the world? The ansmagr be found in another question: How
should precautionary responsibility look like? hat respect Austria is the cradle of several
concepts which has often been “invented” near ipalitor administrative programmes. The
economy-oriented “ecoprofit” idea for instance t&drin the early 1990s and the “eco-social
market economy” — concept was presented at thelB86s by the former vice-cancellor Dr.
Josef Riegler (Riegler, 1996). It was the condeosaif thinkings from different groups and
initiatives around political and economical respbles behaviour. The concepts
characteristics are the definition of new eco-ddotaundary conditions on the outside and a
new pattern of behaviour inside, in form of “faahd not “free” market, containing not only
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competition but also neutralism, commensalisms agohbiosis (Moser, 2001). Many
different environmental and social friendly econordievelopment programmes have been
part of an ongoing societal transformation prodeséustria during the last twenty years.
Especially the UN Summits 1992 in Rio, 1997 in Ki@nd 2002 in Johannesburg activated
many initiatives in Austria:

- The Austrian Institute for Sustainable Developmé@ounded 1995) and the Climatic
Alliance Austria (since 1997) tries to foster amdplement the sustainable development
process on national scale.

- The official coordination of the Austrian Strayefpr Sustainable Development (2002) and
its implementation is administrated by the Fedbtalistry of the Environment.

- Austrian enterprises created their own forum witle Austrian Business Council for
Sustainable Development (ABCSD) in the year 2000.

- The “Arbeitsgemeinschaft Entwicklungszusammenarf8GEZ) is the official working
group on development co-operation (established 0®&bund 30 NGO's from the ranges
environment, societal, social and development vpariticipates in this platform.

- The initiative “Sozialwort” - social word - of éhwhole Austrian churches began to open the
sustainability debate to the public from religicarsd spiritual side some years ago. In this
connexion the project “Pilgrim” should be mentioned pilgrim towards sustainability from
many different groups, initiatives and institutionsordinated by the In-Service Teacher
Training for Religious Education in Austria.

Some major historic roots and initiatives are shawthe next diagram (Diagram 1: activities
for companies in Austria in respect to corporatstanability and CSR). It tries to give a
simplified but not exhaustive overview of the difat milestones in respect to the wider
landscape within CSR is embedded in Austria.

Palitical Concepts Actions / Initiatives Actions / Initiatives Specific CSR
or Programmes for the Environment for the Saciety Activities
Eco-social Market Environmental Dual system of Job- CSR Austria

Econemy (1992) Management Education & Training Initiative
- Ecoprofit (started 2002)
- Prepare

National
Environmental Plan

- EMAS/ISO National “Social

- others Partners” Platform

{ Integrated Quality }

Management Systems

CSR-Guiding Visions
(2004)

(1995)

Audit Family &
Professional Career

T

Concepts for
Corporate
Governance

Strategic Environmental
Impact Assessment

Austrian Eco-Efficiency
Strategy (2001)

Platform for Socially
Responsible Investment

I

Price for the best

Price for Security at
Works

il

Austrian Code of
Corporate
Govemance (2002)

Different Prices for
Environmental Friendly
Behaviour

Reconciling Work and
Family Policies

CSR Implementation
Guidelines (2004)
TRIGOS — Price for
CSR Performance
corporAid — CSR and
Development Aid

Federal Competition:
‘Women and Family-
Friendly Enterprises

Austrian Business
Academy for SD

Job-Oscar: Award for
Employment of Persons
with Disabilities

Austrian
Sustainability
Reporting Guidlines

Diagram 1: Activities for companies in Austria in respect to corporate sustainability and CSR

Corporate sustainability

Sustainable development is to be understood asieepb that ensures the integrated, well-
balanced and equal treatment of the economy, soeietl the environment dimensions.
Sustainable corporate development and, thus, smsabnsibility contribute to the increase
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of company’s value: by minimising risks, by genergtinnovation and by jointly shaping
society. The kind of benefits derived by companiesyever, depend on the approach taken.
As presented in Table 1, the approach to CSR addptea company can be classed in four
categories.

Category Behaviour Description

Passive Problem solving The company waits until there is pressure by the
authorities and other stakeholders and then responds to
their demands.

Paotential ecological and social risks are prevented that
may impair the value or the reputation of the company.
The company realises that corporate social responsibility
offers strategic opportunities in the market. New products,
services and technologies give rise to new business fields.
Internally, organisation and management develop in
innovative ways.

Responsibility  to | The company not only takes into account existing needs,
society but also shapes sustainable ways of life and business
together with its stakeholders. This leads to close relations
to customers, suppliers and other groups, giving the

company a competitive edge.

Reactive Risk minimisation

Active Innovation

Proactive

Table 1: Types of approaches to corporate social responsibility

There exists no universally applicable formula astdategy for sustainable corporate
development. Every company has to take its own toaglstainability, and every company
needs to work it out for themselves. It will strondepend on the regional, cultural, social
and natural conditions of the company’s operatigh€ompany who wants to consciously
orient itself on the concept of sustainability wikcome proactive at various levels and in
various sectors. Important building blocks for amgany’s sustainable process are
summarized in Table 2.:

Core Areas of Sustainability Management

Sustainable Corporate Sustainability Sustainable Innovation

Governance

Normative management
Vision / mission
Mission statement / strategy
Code of conduct
Corporate culture

Management Systems

Management systems for the
realisation of strategies and
goals
(e.g. Sustainability Balanced
Scorecard)

Management

Sustainable product and
service development
R&D for sustainability

Sustainable technology

development

Capacity-Building for
Sustainability

Definition of responsibility
Organisational learning
Integration into all corporate
divisions

Human Resource
Building

Awareness raising
Qualification
Employee engagement

Sustainability
Communication

Reporting
Stakeholder dialogue
Media presence
Image creation

Table 2: Core areas of sustainability management (Strigl, 2003)

None of these elements exists by itself; theyr#iriact with each other. Only the combination
of all activities results in a dynamic businesscess towards sustainability.
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The Austrian companies and corporate citizenship

The overwhelming majority of Austrian companies &®IEs (small and medium-sized
enterprises) with less than 250 employees. Thesepeises are the backbone of the Austrian
economy and therefore often the target group ofiipesupportive actions and programmes.
According to a recent study (CSR Austria, 2003) tAae enterprises notice their
responsibility as corporate citizenship in relattomon-profit organisations to 97%. It shows
up that those corporations with small public aitambnly to 17%, while 47% of enterprises
with high public attention are strongly active ssues of CSR. Publically traded companies
show a clearly higher commitment to be an activpa@te citizen (45% are strongly active)
than privately owned companies with only a sociafjagement of 31%. Enterprises with
predominantly private customers and/or predomigabity customers, who are active and
service, exhibit higher corporate citizenship cotnment than the remaining enterprises.
Altogether 81% of the small businesses, 58% ohtlkeian enterprises and 49% of the large-
scale enterprises support between one and fiveprafit-organisations. The ranges of topics,
which find most frequently support through corperattizenship programs in Austria, are
"health service and social mechanisms" (70%). Tihd kf the support ranges from money
(93%) over in-kind gifts (85%), to sponsoring (68%Nd volunteering programs (58%).
According to the same study (CSR Austria, 2003) Gif%he Austrian enterprises are very
content and/or content with the successes of tioeporate citizenship activities.

The CSR-Austria Initiative

The main instrument of the Austrian CSR policyhie tCSR Austria Initiative”, which was
started in late 2002 by the Austrian Federatiomndiistries and the Ministry for Economic
Affairs and Labour. Since Mai 2003 the Austrian @ib@r of Commerce is participating in
CSR Austria, too, making it the main private secitmmtribution to the Austrian Sustainability
Strategy. “CSR Austria Initiative” defines itsel§ @ programme of the Austrian economy,
which enables the great European visions — theohisitrategy and the concept of sustainable
development — to become true. CSR Austria aimschtesing two goals: first to make
evident how Austrian businesses work for the stated society; secondly to motivate
entrepreneurs to intensify their efforts to thdéeff and at the same time to encourage them to
communicate these efforts to a broader public.

The three main steps of the CSR Austria initiastagted in June 2002 when the CSRCouncil-
Committee was founded at the Federation of Austimalustry to prepare the CSR strategy
for Austria. The first step from October 2002 tdyJ2003 was to initiate a broad discussion
on corporate responsibility and to create a commoederstanding of its meaning and its
benefits, as well as information and screeningntérnational CSRInitiatives for companies
with regard to practicable CSR-models. The surv@gprporate Societal Responsibility of
Austrian Companies” (2003) concluded the first ghast the beginning, the project group
analysed the main international initiatives or feamorks: e.g.: ILO Guidelines, OECD-
Guidelines for multinational corporations, the UNbkal Compact or the EU-Green Paper
“Promoting a European Framework for Corporate Sdeesponsibility”. Together with the
deliverables of the broad discussions the CSR Ausbtitiative formulated a first draft of the
Austrian CSR Guiding Visions for Companies.

The second step was the formulation of Austrian @&iRling Visions building upon the
Green Paper and other international texts (f.e. @&CD Guidelines for Multinational
Enterprises) and on the special experiences, exfpmts and needs of Austrian companies



and Austrian society at large. Following the Auwstritradition of social partnership the

elaboration of the Guiding Visions involves a brodidlogue with representatives of all

sectors of civil society. At the CSR-Conference eh&eptember 2003 around 120 members
from business, Non-Governmental-Organizations (NG®acial partners, and international

organizations discussed the first draft of the @BRJing Visions for the Austrian Business-

Community. The finalized CSR-Guiding Vision “EconmnBuccess. Responsible Action.”

was presented in December 2003 in Vienna. The gbnmieresponsible entrepreneurship

stands for companies that exercise their activiiesmanner to promote economic growth, to
increase competitiveness and at the same momextt environmentally sound and socially

responsible. The developed 16 CSR principles ofAihstrian Industry are listed in the next

diagram.

CSR - Austria Guiding Vision: “Economic Success. Responsible Action.”

Corporate Social responsibility means
__.successful economic action:

1. reliable and trustworthy

2. long-term, value-oriented decisions

3. faimess in a competitive environment

4. playing a role model
...involving others:

5. employees are partners

6. promoting social integration

7.  taking into account the concerns of stakeholders

8. helping to improve the situation in other countries
___onentation towards the environment and the future:

9. observing the precautionary principle

10. economic solutions for ecological challenges

11.  taking consumer interests into account

12.  encouraging sustainable development at global and regional levels
_..a committed implementation effort:

13. adopted principles are a frame of reference

14. transparency through information policy

15.  cooperating in a spirit of parinership

16. further development of promising measures

Diagram 2: CSR guiding vision: The 16 CSR principles of the Austrian Industry

A good CSR strategy depends on the degree of itemmgntation. Therefore the Initiative
CSR Austria is preparing — together with its paidne some implementation tools for
companies. The third stage of CSR Austria, is comaéng on further raising the profile of
CSR and on assisting Austrian companies in thdortsf to adopt an implement CSR
practices.

The Austrian CSR — Guidelines

The Austrian CSR Guidlines “Guidance for the impéetation of CSR” (2004) of the
Austrian Standards Institute are based on the C8ing vision “Economic Success.
Responsible Action” and the guidelines “Reportinpo#it Sustainability — 7 steps to a
Successful Sustainability Report” which both hawser produced by the CSR Austria
Initiative. The guidelines on CSR principles, syste and tools were prepared by an
interdisciplinary and inter-organisational workiggoup “Corporate Social Responsibility” of
the Austrian Standards Institute and are in linéhwmnternational trends. In building on
several initiatives focusing on the motivationaped, the guide is designed to support the



documentation, implementation, maintenance and omgment of a CSR management
system. Furthermore, the CSR implementation guielatentifies possible interactions with

other management systems. The publication prowgdétance and recommendations and is
not intended to replace further developments d@attery or legal level. In general, it does
not contain specifications or rules, but ratheloremendations. Only references to Austrian
law or the legislation of countries where the compia question is active or wants to become
active are to be considered binding requirementgenBhough this guide mainly addresses
enterprises, other organisations, such as asswwatpublic institutions and municipalities,

are also encouraged to apply the guide as apptepria

Challenges for Austria

One of the biggest challenges faced by Austridnéndoming years is to get actively involved
community. This ambitious goal hinges on two visio®n the one hand, the European
economic and social model has to be further sthamggd and in some reasons new designed,
in order to be able to actively influence the fravoek conditions of globalisation. On the
other hand, the integrative approach of sustaindbieelopment serves as a vision for the
future. With the adoption of the Austrian Stratdgy Sustainable Development in 2002 an
important first step was taken to specify Austriegtribution to the sustainable quality of
our locations, work, life and the environment. TBER initiatives in Austria — which the
major of them were tried to be summaries — actyimesyy to the overarching vision of
sustainable development for both economy and societ

Transformation towards stakeholder legitimacy

The active and far-sighted stakeholder dialoguenasvadays a proof for trustworthy,
transparency and crisis stability of companies.yTiep to react before crises and to develop
concrete and suitable solving. The word “stakehsldeontains more than the word
“shareholders”. It includes all parties who areerested in a company and who give a broad
societal legitimacy to the company. Stakeholders aiten of critical influence on the
company, for example consumers who buy — or not-btheir products due to a deep loss of
satisfaction or trust. Therefore also shareholdemkers, Non-Profit-Organisations, media,
authorities and company-specific groups of persoaespart of the stakeholders. This means,
that a broad discussion process on how and howsivie the recently developed CSR
principles, guidelines, prices and initiatives ddoaccompany and assist their dynamic
implementation in Austria.

European perspectives

Whilst the observance of core labour standards, dmumghts and global environment
standards will be the focal point of the global dimsion, the Austrian Federal Chamber of
Labour believes that in relation to CSR the follogvitopics in particular are relevant to the
European Union (Federal Chamber of Labour, 2002):

- Further education opportunities for the low-gfiedi, those in atypical employment and for
those returning to work following maternity/pateyiieave

- Employment of disabled persons, long-term uneygdo training of apprentices or job
starters

- Measures to promote women in the workplace
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- The situation of older workers in the enterpfjebs suitable for older persons, opportunities
for further education etc.)

- Compatibility of career and family

- Management behaviour during restructuring (indosof workers’ representatives, social
plans etc.)

- Relationship between management and staff / wsrkepresentatives

- Health and safety at work (observance of legalvigions, prevention of mobbing and
psychological pressures at work, innovative apgroaccf. the communication from the
Commission: Adapting to change in work and society

— A new Community strategy for health and safetyartk

- Anti-discrimination measures

- Socially responsible investment policy, particlyyan connection with pension
funds and redundancy pay funds

3.1.3. Slovenia
Knowledge on CSR amongst students

To illustrate the knowledge of the concept of cogb® social responsibility among students,
we summarize the results of the survey, which wedaoted on 18 January 2018 among
students of the 2nd year of the program "medianiedn”. Only one student of 50 heard
about corporate social responsibility, but no oresvable to provide examples of good
practice. Under the concept of corporate socigbarsibility, students assume that socially
responsible companies:

° care for the health and safety of employees,

° do not harm society and the environment,

° they feel responsible for employees,

° to hire students who can practice,

° care for workers,

° help society, they feel responsible for workinghagociety,

° they feel responsible for people who use theidpots,

° listen to customers and their ideas on how to aw@rcompany products, behaviour
towards employees and customers,

° they feel responsible for the impact on people,

) properly sorting waste and not taking care oflaha, not only looking at sales, but

also on purchasers,

° have a positive impact on people and society anitl for what they can,

° they are pleasant and ethical to society,

° takes care of customers and employees.
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Conclusion: the notion of "corporate social resmitis/” among students is not known;
however, from the very phrase “corporate socigboasibility” itself, the basic characteristics
of a socially responsible company were guesse@ auetl.

Knowledge on CSR amongst enterprises

A similar level of familiarity with term “CSR” appms also to most independent
entrepreneurs. The established obstacle to thenassun of greater social responsibility by
entrepreneurs in Slovenia is the lack of knowledgé misunderstanding of the very concept
of CSR. Independent entrepreneurs are mainly coadewith their own survival, and their
identification of their own role in society fromelpoint of view of social responsibility is
very modest, which can be connected mainly withlélo& of information in the knowledge,
and not by denying their obligations. Social andimmental needs are taken into account
on the basis of regulations, but spontaneously extgptionally.

Socially responsible engagement is linked to thee ©f businesses. In micro and small
enterprises it depends primarily on the entreprémguersonal relationship to this field.

Moreover, these societies do not even recognize tag such, and therefore they are not
aware of it, and consequently they do not promota@asure the effects.

Better knowledge of CSR concept among SMEs ane leognpanies came with introduction
of the ISO 26000 standard. Some companies havenelbtahe ISO 26000 certificate for
marketing reasons, while others are actually awrsaesocially responsible behaviour brings
economic benefits to the company in the long rue;latter are predominantly foreign, west
European companies. The results of the analyssooially responsible practices in Slovenian
companies show that companies are assessing tHemmation of such practices above
average. However, the analysis shows dominancehef internal dimension of social
responsibility over external. The internal dimemnsis reflected primarily in activities,
dedicated to employees and as a corporate resflipsds the company's management.
Among them, most often demonstrated are concerthéwell-being of employees and their
satisfaction, education and training, fair relasioip with employees, non-discrimination of
employees, safety in the workplace and social ggcur

The least of such socially responsible practicestlae employment of vulnerable groups, the
creation of new jobs and the participation of ergpks. The external dimension of corporate
social responsibility is reflected in relationshipgh customers and other business partners,
local and social, natural and other wider environtheOn average, companies focus their
attention on relationships with customers and otpartners, where their satisfaction,
awareness and clear information are most impottanhem. Among the least common of
CSR practices are cooperation with competitorswa#i as labelling and marketing of
products. Among relationships with the social amchl environment, companies most often
state the fulfilment of fiscal and other legal ghliions, cooperation with the local community
(municipality) and the provision of scholarships the least extent they practice support of
the NGOs and participation in joint projects anbdeotinitiatives with the local community.
Most common understanding of responsible behaviowards the natural environment is
concern for the harmlessness of products and plaekaging to the environment.
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Regulations dealing with CSR in Slovenia

In Slovenia, the concept of corporate social resfmlity rarely appears and there is no
legislation in this respect. In 2005, however, evernment of the Republic of Slovenia
established an interdepartmental working group rtampte corporate social responsibility,
composed of representatives of all ministries imedlin the promotion of corporate social
responsibility. One of the tasks of this groupagtepare a proposal for a future government
policy in this field.

However, CSR is indirectly included in a numberefulations. Fields about CSR targeted
are listed according to the responsible ministries:

- Ministry of labour, family and social affairs:
safety at workplace, rights from work, preventadrdiscrimination in employment,
inclusion of disabled people in employment

- Ministry of the Economy:
customer protection, contents of business report

- Ministry of agriculture, forestry and fdio
education for organic farming.

- Ministry of environment and spatial planning:
environment protection, green public procurement.

- Ministry of higher education, sciencelaachnology:
inclusion of the topic of CSR in higher educatpyograms.

- Ministry of education and sport:

encouragement of companies to invest in the spowtemunity in the form of
sponsorship and donations for national teams.

- Office of the Republic of Slovenia foruad opportunities
law on Civil Servants (Prohibition of lasment)

3.1.4. Conclusion

In Italy the attention to CSR begun to spread iA2llowing the EU strategies. The CSR
can be defended as "voluntary integration, on e @f businesses, social institutions and
greenhouses in their commercial operations and tieations with the interested parties®.
The discipline is addressed in the first instamcedmpanies; to those companies that already
adopt, maybe unknowingly, behaviors responsibleperaging a more approach coherent
and structured and to companies that they do nmvkhe discipline by proposing a new way
of understanding their activities. In 2012 the i#tal Government presented the National
Action Plan on Corporate Social Responsibility 2@044. It describes the priority actions
and projects on which it intends to rely for thaligation of the "Renewed EU Strategy 2011-
2014 on Corporate Social Responsibility. Compamigh more than 500 employees are
obliged to report information on environmental susbility, social sustainability, supply
chain, "diversity" management, and risk management.

In Austria in the late 1980s and has thereforergdo tradition than the discussion around
Corporate Social Responsibility (CSR). The Austr@8R activities build upon the long-
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lasting Austrian tradition of broad stakeholder dlwement within the so called “social-
partnership”. Especially at the private sector tb8R topic has a high value for the
companies. In the last years more and more compaake care of the CSR and developed
different strategies and values for a better CSke three main steps of the CSR Austria
initiative started in June 2002 when the CSRCounCibmmittee was founded at the
Federation of Austrian Industry to prepare the GiRtegy for Austria. The CSR initiatives
in Austria — which the major of them were triedde summaries — act in synergy to the
overarching vision of sustainable development fithkeconomy and society.

In Slovenia is the lack of knowledge and misundemding of the very concept of CSR big.
Better knowledge of CSR concept among SMEs ana laognpanies came with introduction
of the ISO 26000 standard. In Slovenia, the conoégbrporate social responsibility rarely
appears and there is no legislation in this resgacSlovenia CSR is included in a large
number of regulations.
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3.2. Main players in CSR in the participating counties

3.2.1. ltaly
Public bodies:

Ministry of Labour and Social Affairs: promoted the CSR-SC Project and the Social
Statement

Ministry of Economic Development it drafted the National Action Plan on Corpor&tecial
Responsibility 2012-2014 together with Ministry lbhbour and Social Affairs. Inside the
Ministry we find the Italian National Contact Pqind body founded by the Italian
Government to further the effectiveness of the “@EGuidelines for Multinational
Enterprises”.

Ministry of Agriculture and Forestry : together with Ministry of Labour and Social Affai
and Ministry of Economic Development it's part dietinterregional project Creation of a
network for the dissemination of corporate so@aponsibility”.

INAIL (Italian Workers’ Compensation Institute): purs@esomprehensive and integrated
protection, promoting policies of ever more tardetad structured preventive action in the
field of health and safety.

Since 2004, the INAIL recognizes the reductionh® insurance premium to companies that
have taken responsible paths, in accordance wgiinements and defined by parameters that
have changed over the years and according to tkelagements on the European and
international scene. INAIL joined thiaterregional project Creation of a network for the
dissemination of corporate social responsibility”.

Chamber system (Chambers of Commerce + National Uoin of Chambers of Commerce

+ Regional Unions of Chambers of Commerceysince 2003 the Chambers system thanks to
a Protocol with the Ministry of Labour and Socidférs initiated actions on corporate social
responsibility for ensuring the widest disseminatiof the “CSR culture” among social,
economic and institutional stakeholders and mangn@jers of Commerce established a CSR
branch. Among the interventions carried out by ttaional (system of) Chambers of
Commerce, the most significant intervention is dine of informing the community through
seminars, conferences and workshops, carried outou®r 60% of the Chambers of
Commerce, to which need to be added other gengf@imation services, provided by over
40% of the Chambers. (National Action Plan On CoapoSocial Responsibility 2012-2014)

Regional Governments:as written at point 3.1 many Italian Regions hkawes with some
articles dedicated to CSR and CSR is often a giatesue in regional planning. 15 Italian
Regions participate to the interregional projgctéation of a network for the diffusion of
corporate social responsibility”. We quote some interesting regional project: thériea
Ethica project of the Tuscany Region, through whidierventions to support the SA 8000
certification have been promoted since 2001. A dithis type has also been carried out in
Umbria with the Regional Law n. 21/2002, in the EmnRomagna Region with the "Clear,
Safe, Regular" program on safety and quality oflgvor Sicily with the Etiqualitas Project, in
Marche with the Marche Training Center (which hagated an information system
promoting CSR ) and with the Equal Project of then®¥to Region.

Universities: Italian universities perform many training, reséaend analyses activities, in
collaboration with public institutions and entegas$, contributing to the understanding of the
effects of business and public administration cabda this field and to the culture of
corporate social responsibility. Many lItalian Unisides and Management Schools include
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courses on CSR in their study programmes. Some @ranmareTor Vergata University of
Rome where there is a course on “Corporate soesglansibility and social reporting”, taught
also by lecturers from the Ministry of Labour andcll Affairs; the Scuola Superiore
Sant’Anna of Pisaimplementing teaching activities on “enterprise &uehan rights”, while
the Institute of Management of said Scuola haseareh area on Sustainability Management;
the Ca’'Foscari University of Venice has a branch devoted to sustainability with many
teaching about environmental, social and econonmtagability, activities for students and
the participation to numerous global networks.tA# sustainability activities are summarized
annually in the sustainability report.

Private bodies:

Salone della CSR e dell'lnnovazione Social€SR and Social Innovation Fair): is the most
important annual fair dedicated to CSR in ltalys irganized by Bocconi University, CSR
Manager Network, Unioncamere, UN Global Compacihdek Italy, Sodalitas, Koinética.

Fondazione Sodalitas(member of CSR Europe): founded in 1995 on théaiive of
Assolombarda (Confederation of Italian Industried@mbardy Region) is the first reality to
promote CSR in Italy. It's partner of CSR Europgrpoter of the European Pact for Youth
and promoter of many initiatives including the Saeda Social Award.

Sustainable Finance Forumhas been since 2001 in charge of promoting theidkoc
responsibility culture in financial investments ftaly”. In its activities, the Association
addresses both the side of the demand for finammedlucts (private and institutional
investors) and the one of the offer (financial ilngions) and the intermediaries (consultants
and sales networks). The objective is to increaseknowledge and effectiveness of such
practice and to augment the amount of savings fadeaccording to social responsibility
criteria.

Global Compact Network Italy Foundation was established with the primary purpose of
contributing to the development of the UN Globaln@act in Italy, an initiative for the
promotion of a culture of corporate citizenshiptéwed and managed by the United Nations
on a global scale.

CSR Manager Network s the Italian national association for CSR prafasals. The CSR
professional is who is engaged — in Companies, @atp Foundations, Professional firms,
Public Administration, Non Profit Organizations A managing sustainability activities as
essential elements of strategy.

ABI — Associazione Bancaria Italiana(ltalian Banking Association): organises an annual
CSR Forum in Rome since 2005in partnership with the Sustainable Finance Fortlra,
Global Compact Network Italy and the CSR Manageztagrk.

ASVIS - Alleanza Italiana per lo Sviluppo Sostenilde: born on the initiative of the
Unipolis Foundation and the University of Rome "Tégrgata”, to raise awareness in the
Italian society, in economic subjects and in ingiins, of the importance of the 2030 Agenda
for sustainable development and to mobilize themoider to achieve the Sustainable
Development Goals. The Alliance currently bringgeiher over 180 of the most important
institutions and networks of civil society.

Universities:

Bocconi University, Milan — CreSV “Center for Research on Sustainability and Value”
produced a lot of studies and research about C8Rustainability.
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LUISS University, Rome a two-year multidisciplinary course on Corporaéocial
responsibility is taught.

Altis - Alta Scuola Impresa e Societas the Postgraduate School Business & Societhef t
Universita Cattolica del Sacro Cuore of Milan, laythe objective of developing responsible
managers. In particular it offers the CSR Professiourse, organised in collaboration with
the CSR Manager Network, now in its ninth edition.

3.2.2. Austria

Public bodies:

Ministry for Health and Social Affairs (BM flr soziale Sicherheit und Generation)
Ministry for Economic Affairs and Labour (BM fur Wirtschaft und Arbeit)

Ministry of Agriculture, Forestry, Environment and Water Management(BMLFUW)
Ministry of Transport, Innovation and Technology (BMVIT)

Ministry of Finance (BMF)

Business administations and organisations:

Federation of Austrian Industry (Industriellenvereinigung)

Austrian Chamber of Commerce(Wirtschaftskammer Osterreich)

Austrian Chamber of Labour (Arbeiterkammer)

Vienna Chamber of Commerce(Wirtschaftkammer Wien)

Labour Union of Private Employees(Gewerkschaft der Privatangestellten)
Federation of Austrian Trade Unions(Osterreichischer Gewerkschaftsbund)
Federal Social Welfare Office(Bundessozialamt)

Labour Market Service (Arbeitsmarktservice)

Private bodies:

Main Association of Social SecurityHauptverband der Sozialversicherung)

Austrian Consortium for Rehabilitation (Osterr. Arbeitsgemeinschaft fiir Rehabilition)
AGEZ — Austrian working group an development co-opersati

Horizont 3000 — Austrian development cooperation organisation

Austrian Caritas

Austrian Institute for Sustainable Development(OIN)

Austrian Business Council for Sustainable Developnmt — ABCSD

Austrian Business Academy for Sustainable Developme- ASD
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3.2.3. Slovenia

In Slovenia, there is no public institution thabsld deal directly with CSR. In the wider
scope, the Government of the Republic of Slover@ognized social responsibility as an
useful instrument of competitiveness and an immporteool for achieving sustainable
development already years ago. Therefore, it ddcideprepare national strategy on social
responsibility. For this purpose, it has alreadytstd a multi - stakeholder debate on the topic
of drafting the strategy, and has created a crasstoral working group (representatives of
the government, the economy and civil society) f&pares the basics for this strategy.
However, government has through legislation diiegbact on several fields about CSR:
safeguard of worker’s rights, consumer’s rightsjagights, youth rights, safeguard of health
and safety, environmental protection and cultuesitage protection.

Next to government, Mladinski svet Slovenije (Youwbuncil of Slovenia) is also public
institution that deals, albeit indirectly, with CSIRis a non-profit public institution that binds
youth organizations on national level and alsoespnt Slovenian youth on EU level; it is
member of European youth forum. Mission of MSSoismiprove situation of young citizens
as special society group.

Private initiative is more abundant regarding tositbns dealing with social responsibility
also directly CSR. There are several private keg#ities whose main concern is education
and promotion promotion of CSR. Among them, mogianant are:

IRDO - Institute for development of social respondiility

IRDO is the leading Slovenian organization whiclotlgh research, education, counselling,
linking and promotion contributes to developmentiryg people in socially responsibilities in

the Slovene and world-wide. In doing so it coopesawith domestic and foreign countries
experts, institutions, organizations, governmenigl @dusinesses, thus contributing to
exchanges knowledge and experience in the fiekboial responsibility and thus strengthens
the work and employability of young people.

Ekvilib Institute

Ekvilib Institute is a non-profit and independemgjanisation, working in the fields of social
responsibility, human rights and development coafp@n. Their mission is to encourage and
support policies and practices which contributeséaial responsibility of all actors in the
global development and to a higher encouragememimian rights for all people.

Bureau Veritas Certification

Bureau Veritas, founded in 1828, is the world'slieg provider of certification, testing, and

control services. It provides its customers witmpoehensive solutions in the field of quality,
safety and health, environment and social respoimgibfQHSE). But, statement of one of

their Slovenian branch customer, Lafarge Cemenbdtbat thanks Bureau Veritas “for the
excellent judgment and recommendations that ailé/ nealcome” cast some doubt on their
work. Lafarge Cement d.o.o. is well known for disgpwith local residents that lasted for
years, was brought to supreme court and finally [Bise dispute was about harmful effects of
Lafarge operations on local environment.
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The Social Responsibility Network of Slovenia

The Social Responsibility Network of Slovenia isnaeting point for companies and other
organizations whose common purpose is the promatfonorporate social responsibility,
both within their companies and organizations, afi as in the wider social space. The key
activities of the network are the exchange of kreagk, the introduction of novelties and
good practices in the area of social responsibityd awareness of the advantages that this
mode of operation brings, both at the level ofitiddvidual, the company / organization and
the whole society.

The Center for Participatory Management

The Center for Participatory Management is a spigeth organization that deals with
education, counselling, research and publishinghen field of introducing state-of-the-art
management concepts and in the field of qualityettgament, participatory management and
employee participation.

3.2.4. Conclusion

The main players of the CSR project are dividedo itthe public bodies, business
administration and organisation and private bodies.

In Italy the public bodies are Ministry of LabouncaSocial Affairs, Ministry of Economic
Development, Ministry of Agriculture and Foresti}]AIL (Italian Workers’ Compensation
Institute), Regional Governments and Universities.

In Austria the public bodies are Ministry for Hdaland Social Affairs (BM fir soziale
Sicherheit und Generation), Ministry for Economiffalts and Labour (BM fur Wirtschaft
und Arbeit), Ministry of Agriculture, Forestry, Emgnment and Water Management
(BMLFUW), Ministry of Transport, Innovation and Tmwology (BMVIT), Ministry of
Finance (BMF).

In Slovenia there is no public organisation whies la directly connection to CSR. However
there are some institutes in the country which reala of projects concerning the CSR topic.

As we can see above the countries Italy and Auktiee a lot private bodies which deal with
CSR. During this field private bodies are very imtpat. These institutions take care about
the topic and want to spread their knowledge ab@R.

All these public and private bodies and businessiaidtration deal with the topic of CSR, be
it in the form of projects or through courses andtmuing education.
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3.3. Best Practice examples on CSR in companiesstitutions, schools

3.3.1. ltaly
Name of the companyPasticceria Filippi Srl Societa Benefit, Zane, &fiza (Italy)

Description of the enterprise/institution/school:Pasticceria Filippi Srl was founded in 1972
in Zané, in the province of Vicenza and it prodneturally leavened baked goods (cakes) for
Christmas, Easter and for every occasions. Fikppdmpany is a family business, founded by
Mother Maria and father Giuliano and now managedheyr sons Andrea and Lorenzo with
the same genuine ingredients and families valusurtently has a staff of 18 employees.

Description of the mission of the enterprise/instittion/school about CSR:despite the
rigor required to maintain a high level of qualignd production rhythms which are
particularly pressing in certain periods of theryé&asticceria Filippi Srl has never lost sight
of the fact that the core of the firm, expanded aradlernized with new equipment, remains
people. Filippi’'s company was born as a ‘cottagdustry’ and today it continues to be this
way: an extended family, where everyone feels aeaa a serene atmosphere of mutual
cooperation and respect.

Description of the CSR activities:According to the philosophy of the company, evanyg
made with care and passion requires “its” time.e@fshort, efficient time frames do not
produce quality products, which need “slow” timedattention. Time spent entertaining an
idea and the exact time when the idea begins; tordevelop and choose where, how and
when...; time to “cook to perfection”, to taste,stware and to savour until the last crumb... In
short, if Pasticceria Filippi Srl Societa Benefiamts to use execute an idea, it requires the
same amount of time as needed for a smile to beessed! The smile on its employees' faces
while doing what they love and the smile that athenare with them in festive moments. In
this day and age, everything revolves around tbe@oy and work occupies a greater part of
our time. We believe that every single company play significant role in determining
stakeholders’ happiness and can, in its own smayl ity help to improve the world. It was
therefore natural to embrace the new business nuddieé Benefit Company, a company that
integrates profit and sustainability, making itselfegenerative force in the market in which it
operates. Through Nativa, the first Italian B Campd home of the American B Lab, the
management began the process of certification rettog. Pasticceria Filippi Srl Societa
Benefit is a certified B Corp since June 2016s ibme of the 80 company that have passed the
most severe international certification processhef business and one of the Best For lItaly
2017, the award for the Italian best B Corp.

Costs and benefits of this actionsFilippi’s company spends a lot of time to make sise
and cakes with care from the development of a p¢teithe choice of the ingredients, natural
leavening. This is a cost because in the same dintleir competitor they can prepare less
sweets. Moreover Fillip's company choice the besgjredients and these ingredients are
obviously very expensive. Also caring about the kgos and the community has some costs.
Benefits are, internally, a good workplace and goaldtionship with suppliers. Moreover
customers recognise the value of the productsytdéasticceria Filippi Srl is recognized in
Italy and abroad as a leader in the productionsahel of leavened desserts. Our link with the
territory is very strong and we try to carry out dusiness with respect for it and with an eye
always turned to sustainability. The company cld@B4 with a turnover close to 4 million
Euros, recording an average growth of 20%.

Communication of CSR actions Pasticceria Filippi Srl Societa Benefit spreduks tulture
of healthy eating and respect for quality food lenly an active part in society, contributing
to the happiness of the people it works with andstcommunity. The company also works to
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prioritize small producers of excellence by givitgm confidence and support so that they
can give their best. Its motto is "Good at Chrigmalways good!" According to the law
Benefit Companies have to produce a Benefit Impagiort. With this report the company
informs the public about the overall social andiemmental impacts, but also directors so
that they are better able to exercise their rate, shareholders so that they can exercise their
rights . The correct drafting and publication of impact report becomes a fundamental tool
for the Benefit Companies to fulfil the transpargiobligations with respect to the creation of
a common benefit.

Do they intend to continue/increase their CSR actits in next year?Yes.

Name of the institution: Regione del Veneto (Region of Veneto)

Description of the enterprise/institution/school: Regione del Veneto is one of the 20
regions of Italy, located in the North-East of t@isuntry.

Description of the mission of the enterprise/instiition/school about CSR:Regione del
Veneto is commited in the promotion of CSR sinc®7220vith the official launch of the
"Progetto CSR Veneto", which, through the three @mtions signed with Unioncamere del
Veneto respectively in 2006, 2009 and 2014, hasvaldl the diffusion of CSR in the territory
and in local institutions. Thanks to these ConwerdiRegione del Veneto and Unioncamere
del Veneto realised training courses, seminarsveasrishop for enterprises, institutions and
schools with the aim to spread CSR in Veneto.

Description of the CSR activities:Social Responsibility is the subject of one of iteads of
Regional Law. n. 3 "Provisions on employment anel l&bour market" of 13 March 2009.
The Region has paid particular attention to CSRtlier development of actions aimed at
preventing the spread of phenomena of exploitasiarhild labour, of non-respect of workers'
rights and environmental pollution and is committedenter into agreements and activate
trials with provinces, municipalities, bilateral stitutions, social partners, chambers of
commerce, industry, crafts and agriculture, consumassociations, associations for
environmental protection, professional orders aoiteges, research organizations and other
public and private bodiefRegione del Veneto in April 2012 joined, as leadtrpe, the
interregional/transnational project “Creation ofetwork for the dissemination of Corporate
Social Responsibility”. It coordinates this projeagether with Region of Liguria and it is
responsible of the websitevww.csrinrete.it In 2013 it signed the Memorandum of
Understanding with the Ministry of Economic Deveailognt on training and promotion of
issues related to Corporate Social Responsibility @ECD guideline. Regione del Veneto
has included the CSR in the 2007 — 2013 and in 202920 programming of European
Social Fund (ESF) and European Regional DevelopriRentl (ERDF) and devoted a quote
of the funds to finance project about CSR.

Costs and benefits of this actionsRegione del Veneto invested million of Euros in the
2007 — 2013 and mainly in the 2014-2020 programnofhghe ESF and ERDF POR.
Moreover it invested in the three Conventions Witlioncamere del Veneto. The benefits are
the spread of CSR among enterprises, schoolgutigtis and citizens in Veneto.

Communication of CSR actions: For Regione del Veneto it's very important to
communicate its commitment in CSR. All training igities and projects for entrepreneurs
and schools are promoted trough the mailing lise twebsitewww.csrinrete.itand the

monthly CSR newsletter written by Unioncamere dein®to. Regione del Veneto and
Unioncamere del Veneto, moreover, printed poster laochure of Progetto CSR Veneto.
Regione del Veneto and Unioncamere take part toynraportant events about CSR and
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cooperate with many National and regional instiiasi committed in CSR to promote their
commitment in CSR.

Do they intend to continue/increase their CSR actits in next year?Yes.CSR is one of
the issues of the current 2014-2020 programmintQ@ESF and ERDF POR. In line with the
Europe 2020 strategy, Regione del Veneto gave amspbre to the issues of CSR.
Specifically in the FSE POR 2014-2020 the Axis the thematic Objective n.9
"Strengthening the social economy" intends to paithe promotion of CSR with a view to
social inclusion for the experimentation and praowtof territorial welfare and welfare
company.

Name of the companyAlfio Zanella S.r.|

Description of the enterprise/institution/school:The company, founded in 1914 as a lumber
warehouse, currently realizes, supplies and isstatboden roofs, roofing and buildings,
combining the ancient passion for tradition witle tmost modern design and production
technologies. The philosophy behind the work oidARanella S.r.l. it is linked to the will to
maintain the values of its tradition but innovatangd updating the products to the new market
needs. Its vocation is to do this by keeping thenséibn paid to the ethical aspects of the work
both in the relationship with the employees andhwhie territory and the other stakeholders of
the company (suppliers, customers, etc.).

Description of the mission of the enterprise/instittion/school about CSR:the main
objective is to create a climate of real involvemand mutual trust within the company in
order to improve the company climate and, consettyyehe work performance. In particular,
it was decided to improve internal communicatiod aansequently the quality of the group's
work and the degree of integration of foreign ergpks. Values like honesty, respect,
coherence and communication are focal points oathien and the being of the company.

Description of the CSR activities: When the company first came into contact with the
concept of CSR, the owner realized that withoutvkng what it was, the company's
philosophy and actions were already consistent thithprinciple. The owner then recognized
himself in this philosophy and began to take aergdt in courses and trying to meet other
companies that had this vocation. The company resrdup its own Charter of Values and a
related Company Code of Ethics, to respond in @agr to the need to concretely define the
values it intends to safeguard. This project inedlvall the employees who showed
themselves to be particularly attentive and invdlve

Costs and benefits of this actionsthe creation of moments of meeting and exchange in
which employees actually take time away from wadstainly have a cost in terms of both
economic and time and energy. Alfio Zanella, howgbelieves that the benefits are higher
than the costs. The improvement of the companyaténof the cohesion, the involvement of
all the employees, have effectively improved thtenmal communication of the company and
consequently the application of the concept of iooimus improvement. Also thanks to this,
as well as thanks to the desire for continuous yrbohnovation, in recent years the company
has grown a lot in terms of turnover. Furthermadhe, company's commitment to corporate
social responsibility has also greatly improvece&gernal image.

Communication of CSR actions: The relationship of mutual trust with employe#eves a
continuous exchange and this has a positive imgathe motivation to work. As regards the
dissemination of the principles of CSR, the compaegks to involve suppliers, while
selecting, among the timber suppliers, those wke tamber from PSC forests, or for which
there is a reforestation plan. In addition, commation with customers and suppliers is
continuous also thanks to the use of tools suatustomer satisfaction surveys to detect the



degree of satisfaction, requests and needs of roestp and the charter of values to
communicate the philosophy and company policy .

Do they intend to continue/increase their CSR actits in next year?Yes.

Name of the schoollLiceo “Giorgione”, Castelfranco Veneto

Description of the enterprise/institution/school:Liceo “Giorgione” high school is located
in Castelfranco Veneto, a small city in the proermf Treviso in Veneto region. The school
offers 5 curricula: classics, scientific, sciemtii applied science, linguistic, musical.

Description of the mission of the enterprise/instittion/school about CSR: Liceo
“Giorgione” teachers team aim is to promote thergyeefficiency in the whole school by
involving all students. Students works on thesecwmuring school hours in groups of
different ages constructively exploiting the reoigal influence and privileged
communication that arises, especially in adolessendthin a peer group. The protection,
care and prevention of oneself, of the other anohefs own territory also become widespread
experience through the involvement, participatidrsacial actors and the local community
(Province of Treviso, Municipality of Castelfran&eneto, Comprehensive Institute 1) for
develop strategies for change and generate a eéngdespread responsibility in the area.

Description of the CSR activities Conducting an energy audit of the school building
Exchange of good practices and data on consumptiopeer education with pupils of

different classes; Creation of an improvement @arthe areas of Heat, Lighting, Electricity
Consumption, Paper; Implementation of the improwamaan: a) creation of an energy
regulation and procedures b) creation of a techaitd maintenance action plan c) Actions to
involve the school population, Elaboration of eowimental communication tools; Creation
of a module for the detection of environmental datéhe classroom (Arduino sensor in the
form of a small traffic light to be hung in the stsaoom), in collaboration with two technical
schools of the territory;

Costs and benefits of this actionsAt the educational and training level, the projaldbws

to: recognize, treat and promote the common gtadsforming lifestyles into one's daily
routine with a view to sustainability; promote adebof active and conscious citizenship by
combining the construction of knowledge with calisocial action; identify strategies aimed
at reducing the individual environmental impact asfdone's own territorial community;
develop Life skills; adopt a scientific method away of analyzing reality and starting point
for action. In terms of environmental impact, threject allows to: promote the careful and
conscious use of natural resources at school afamilies, with a view to global justice and
redistribution of natural resources; reduce thesoamption and waste of natural resources
(energy, water, waste) by the school community famdilies and the emissions of climate-
altering gases. At the institutional level, the jpob allows to: improve the relationship of
interaction with the territory, building a struotgr collaboration path; improve the ability to
maintain an educational dialogue with the differbgtires of the bodies participating in the
project with co-decision and tutoring tasks.

Communication of CSR actions through a technical training course and commuitinaand
management of the group, students will be ableatestnit effectively what has been learned
in terms of energy efficiendy the peers and to smaller pupils (primary andsgireol).

Do they intend to continue/increase their CSR actits in next year?Yes
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3.3.2. Austria

Name of the companyMPREIS

Description of the enterprise/institution/school: The company was founded in 1920 by
Therese Mdlk (1872-1958). As a limited liability mpany, MPREIS was founded in 1974

and operates more than 250 stores and around Ifitette bistros / cafés in 2016. The
company also owns a bakery production company dndahoer with sausage production. The
company headquarters and logistics center with lvearges and its own fleet are located in
Vols near Innsbruck. MPREIS is market leader inolynas more than 5600 employees and
is one of the largest employers in Tyrol. A spededture is the individual architectural

design of the individual markets. The executinghaects were often awarded architectural
prizes.

Description of the mission of the enterprise/instiition/school about CSR:MPREIS offers

its customers a wide and varied product range wpttho 10,000 articles, including more than

1,600 products from Tyrol. Architecturally sophtstied markets create identity for the region
and the customers. MPREIS proves that a sympathetiket presence and a wide range of
goods at low prices are not mutually exclusive.c8ithe founding of the company in the

1920s, the markets have been meeting places whaghe doistomers and employees feel
comfortable.

Description of the CSR activities:The family-owned company MPREIS had been following
the principles of sustainable development long teefine issue of sustainability was on
everyone's lips. For example, MPREIS was a piomeeegional food retailing and the first
supermarket in Austria to offer BIO and FAIRTRADEogucts. Environmentally responsible
and sustainable action is expressed through numegoeen building projects, sustainable
resource management and many other measures, seffords as a responsible employer. Be
it in close cooperation with regional farmers, proers and craftsmen - being connected to
the region is a defining element in all entrepreiaualecisions.

Emergency aid for people in Tyrol

MPREIS supports association "Save the Child Tywath this year's carrying bag campaign.
Save the child Tyrol is an independent organizationsupport Tyrolean families with
financial difficulties. MPREIS customers have thgportunity to support the organization
with the purchase of "Save the Kid Sackerl". Thacpeds of the sold sackcloths are saved by
the child Tyrol. The donations directly benefit fidies who need quick and unbureaucratic
financial help.

Costs and benefits of this actions:

Communication of CSR actions:They spread their CSR activities through sociatliamand
their homepage.

Do they intend to continue/increase their CSR astio next year? Yes

Name of the company:Saubermacher AG
Description of the enterprise/institution/school:

Saubermacher AG is Austria's leading private digpasd recycling company. The company
employs around 3,050 people in eight different ¢oes, is a full-service provider in the
disposal and recycling of hazardous and non-hamarda@ste and looks after some 42,000
customers and 1,600 municipalities. Saubermacherfaanded in 1979 with the claim



contribute daily to a livable environment. This porate purpose has not changed since then,
but has been strengthened in recent years by tliesponding national and international
legislation.

Description of the mission of the enterprise/instiition/school about CSR:For society,
regions and ecology. We see it as our social diitigdo make a significant contribution to
shaping the waste and recycling economy in Austnd Central and Southeastern Europe.
As a pioneer in our industry, we contribute sigrafitly with our knowledge to the further
development of environmental standards. We arectimeacooperation partner in all waste
management issues for the legislator, researchdamdlopment institutions as well as the
public sector and share our expertise. Our comnmtnand ideas make an important
contribution to a livable environment.

Description of the CSR activities:

» customer focus

» Sustainable co-creation

* employee satisfaction

* Energy efficiency and resource conservation

» CSR communication and coordination
The CSR agendas of Saubermacher are anchored emlskewvels throughout the company.
Overall responsibility is the responsibility of tiecutive Board. The CSR Coordination
Office is responsible for group-wide data collentend analysis, strategic development, and
monitoring and coordination of the Group's acteasti
responsible for international sustainability progsa Goals and measures for 2012 and
beyond have been defined for the five CSR actieasito ensure consistent improvement in
all areas.

Costs and benefits of this actions:
Communication of CSR actions:sustainability report
Do they intend to continue/increase their CSR actits in next year?Yes

Name of the company:Saint-Gobain Rigips Austria GesmbH
Description of the enterprise/institution/school:

RIGIPS has been producing plasterboard in Ausiniees1971 and we have been producing
gypsum at our Puchberg site for more than 150 yd&&es company name is made up of "RI"
such as Riga, the Latvian capital, where the fastory was built in the 1930s, and "GIPS"
for plasterboard.

Description of the mission of the enterprise/instiition/school about CSR:

We are the preferred partner of our customers foafe s and secure

comfortable lightweight construction. Innovation, ffi@ency and sustainability

shape our systems. In addition to this importanhemic and political contribution made by
Saint-Gobain RIGIPS Austria to the environment aadiety, Managing Director and CEO
Peter Giffinger is a volunteer for sustainabilggues.

Description of the CSR activities:

At RIGIPS Austria, sustainability management is @ter of course. Under the direction of

the Managing Director, this coordinates and reviews
Steering Committee the implementation of the soatality measures - it consists of

employees of all relevant depaents. Also pillar managers of the World CI
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Manufacturing Management System bring their idemb@mpetences into this coordination
instance. We receive external input from stakehslaeho are interviewed and informed in
the course of our regular dialogue on the RIGIPStAal sustainability agendas

Costs and benefits of this actions:
Communication of CSR actions:sustainability report
Do they intend to continue/increase their CSR actits in next year?Yes

Name of the companyAnton Paar GmbH

Description of the enterprise/institution/school:The Anton Paar Group originated in 1922,
when master locksmith Anton Paar founded the one-regair shop of the same name.
Within a short time he developed an excellent rajah and made initial contacts with

universities and research institutions. From 196@&ck) Santner, son-in-law of Margarete

Platzer, took over the management. His innovatideas laid the foundation for the

company's future expansion in the field of metrglogle intensified the exchange and

contact with universities and systematized thesfiemof new technologies from research to
industry. As a citizen of the world, he was ablebtold up a broad international network,

which ultimately helped him to place numerous iretoxe products on the world market.

Over the course of its career, the company grem facound 20 to about 130 employees and
from about 300,000 euros in sales to about 10anilinnually.

Description of the mission of the enterprise/instiition/school about CSR:

As a company, we also bear responsibility for tm¥irenment. We want to make a
contribution so that this world remains as livab$epossible for our descendants. That's why
we strive for a careful handling of resourcesslthe task of a society to support the weaker
and to ensure justice in living together and indistribution of material goods. We want that
u. a. with the projects of the charitable Santnevagstiftung, whose financing is made
possible by the successful work of all employees.

Description of the CSR activities:

From its revenues, the Foundation funds non-psfience and research in the fields of
science and technology, the prevention of drug wd@ece and other addictions, and the
withdrawal of drugs and other addictive substant@dfline” is a project of the Santner
private foundation for the prevention and treatn@rdaddictive behavior. The central idea of
the project Offline is the creation of a low-threkhemployment and qualification offer with
a focus on the target group of addicted people.

Costs and benefits of this actions:
Communication of CSR actions:sustainability report
Do they intend to continue/increase their CSR actits in next year?Yes
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3.3.3. Slovenia

Name of the company:Trimo Trebnje d.d.

Description of the enterprise:
Trimo has established itself as one of the leadingpean companies in the field of products
and solutions for this building, steel construcsi@md modular spatial solutions.

Description of the mission of the enterprise about CSR:
As a key strategic direction of Trimo, the compdmras defined its responsibility to people,
society and the wider environment. Social respolitsilis an integral part of the culture of
Trimo Trebnje. They strive to make a positive ciimition to the communities in which they
operate, and look for ways to help them. If possilbhey give priority to recruitment and
development of local residents and cooperation leital suppliers.

Description of the CSR activities:

Responsibility to people:

Trimo's success is based on employees' competEheg.believe in their abilities, so we
invest in the development of their talents.

Sustainable development:

As a contribution to sustainable development, thewtion the project "Sustainable and
innovative construction for smart buildings”, iniatn they will develop products and
technologies that enable the establishment of kihyda/ing and working environment in the
way of combining the research and development piateof companies and research
organizations.

Responsibility to wider environment:

with the sponsorship and donations they enablepleeation of various non-profit
organizations and associations.

Costs and benefits of this actiondNA
Communication of CSR actions:Homepage, local media.
Do they intend to continue their CSR actions in nexyear? YES

Name of the institution:
AJPES - Agency of the Republic of Slovenia for public #&gecords and services.

Description of the institution:

AJPES is in charge for public legal records andteel services. It consists of 13
organizational units. A branched network is for tremefit of both the information providers
and the information users — the State, state unigtits, scientific and research institutions and
other institutions, and individual business enditie

Description of the mission of the institution about CSR:
The mission of AJPES is to collect data on busirsedgects and their operations in a user-
friendly manner and to offer them as effectivelypassible to the interested public with the
aim of ensuring transparency of the business enwismt and constantly worrying about
socially responsible behaviour and increasing sagsfaction.

Description of the CSR activities:
creating a transparent economic environment,
promoting the electronic exchange of information dan information,
working with stakeholders and institutions to imygdhe legal and institutional environment
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and eliminate administrative burdens, and remaiimngortant provider of credit rating and
other market services.

Costs and benefits of this actionINA
Communication of CSR actions:NA
Do they intend to continue/increase their CSR actits in next year?YES

Name of the companyNovo Nordisk d.o.o

Description of the enterprise:Novo Nordisk d.o.0.is a global pharmaceutical company that
boasts a 90-year tradition of innovation and a il@pdole in diabetes in the field of
haemophilia, growth hormone treatment and hormepacement therapy. The company's
headquarters are in Denmark.

Description of the mission of the enterprise/instiition/school about CSR:
NOVO NORDISK d.o.o. operates in accordance with llusiness principle of the three
pillars (Triple Bottom Line) and follows businessligions that bring the greatest value to
their stakeholders and shareholders. In practiie,means that in any decision, it seeks to
combine three reflections - whether the decisiofingncially, socially and environmentally
responsible.

Description of the CSR activities:

- they separate waste already for several yeatgrwabottles is not used,

- company is a prominent supporter of patient smsend public awareness campaigns
aimed at preventive action,

- they are the godfathers of 17 children in lestuftate situations within the framework
of the ZPM Botry project in 2013,

- they are an active and healthy life promoter \athorganized workout for employees.

Costs and benefits of this actionaNA
Communication of CSR actions:homepage, local media
Do they intend to continue their CSR actions in nexyear? YES

Name of the companyLIDL,d.o.p
Description of the enterprise:Global retailer

Description of the mission of the enterprise abouCSR :
We believe that even the smallest steps lead tormshpnges.

Description of the CSR activities :

- LIDL was honored HORUS award in 2014,2015 anti&2?0

- the international independent institution Top Hogprs Institute awarded
“Top employer Slovenia 2018” and Top employerdpar 2018 to LIDL,.

- LIDEL launched awareness-raising project "Ford_Bsscarded Foods" The issue of
increasing quantities of waste foods is presetaathildren and they are encouraged
to find ways to reduce the amount of discardedfo

- they are co-organizers of the Charity CouncilPdjgxt, which, through the collection
of funds, helps the families of children with s needs,

- as part of a sustainable commitment to "Cred&etter World", LIDL helped spread
the mission of Movement Movember,

Costs and benefits of this actions: NA
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Communication of CSR actions: homepage, media
Do they intend to continue their CSR actions intry@ar? YES

3.3.4. Conclusion

The best practice examples described above arededeto illustrate that CSR can be
successfully integrated into companies. In allhefse companies you can find different CSR
activities that are accepted by all employees. I8igj the CSR aspect is already taken up in
the mission of the individual companies. Thus, ¢inéire company represents the values of
CSR. The examples from the different countries stmat the industry of the company plays
no major role. CSR can and should be regarded as@ortant component in all companies,
regardless of their industry.
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3.4. Awards on CSR

3.4.1. ltaly

Sodalitas Social Award promoted in 2003 by Fondazione Sodalitas, isntbst authoritative
recognition in Italy for companies and organizasiothat take the lead in achieving a
sustainable future, by implementing effective atitres to promote growth, development and
inclusion. In 2017 the award celebrated it¥ &8ition.

Welfare che impresa! promoted in 2016, by Fondazione Italiana Accexntitondazione
Bracco, Fondazione Golinelli, Fondazione Snam e B&ica, aims to reward and support the
best community welfare projects able to produceebenin terms of local development in
some economic sectors.

Welfare Index PMI, promoted by Generali Italia Insurance in 2017, Ksarto the
development of an assessment that evaluate seasgratts of welfare, The Welfare Index
PMI awards companies with the best practices ipaate welfare.

Oscar di Bilancio, promoted by FERPI (ltalian Public Relation Fetierg, is the only
competition in Italy aimed at rewarding the mostuous companies in financial reporting
and in the care of relationships with all stakebodd The award was born in 1954 and in 2017
reached its 33 edition.

Premio Socialis,promoted by Errepi Comunicazione in 2003, is st ftalian award for the
best Degree theses made by students from Unieerditiroughout Italy. The competition
awards works on topics such as corporate socigoresbility, sustainable development,
commitment to the environment, support for cultuggics in the economy, attention to
internal resources of organizations, marketing apcion-profit initiatives and humanitarian
support.

AIFIn “CSR — Award” , promoted by Italian Financial Innovation Assoiat since 2004 is
an annual observatory and recognition aimed at ptoigp the theme of Corporate Social
Responsibility in the banking, insurance and finalngectors. The award aims to enhance the
best practices and operators in the sector capablantegrating Corporate Social
Responsibility into the strategic plan with the amh pursuing long-term sustainable
development.

Best workplace ltalia, is the Italian award promoted by Great Place to R@dnstitute since
2002 that recognizes the best companies for whaclvdrk in Italy. The ranking is largely
originated by the questionnaire Trust Index, whemrkers make a judgment on their
company.

Regional award

Repertorio Buone prassi Unioncamere Lombardia since 2012 collects and awards
selected companies as best practice of CSR of Luatigbgegion.
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3.4.2. Austria

TRIGOS. It is one of Austria’s best known award for Caigie Social Responsibility.
TRIGOS awards are given to companies, regardledeeofsize.

ASRA. The Sustainability Award ASRA (Austrian Sustaiip Reporting Award) is
presented annually in recognition of the best snehality reports of Austrian companies.

Upper Austrian State Award for Environmental and Sustainability. This price is the
official award of Upper Austria for people and angaations that have made outstanding
contributions to the sustainable development irfild of environment and sustainability.

Umweltpreis Wien. The Environmental Award of the City of Viennaas incentive to set
environmental measures. The corporate commitmetheaenvironment becomes visible to
the public and receives wide acclaim.

Klimaschutzpreis. Individuals and companies, organizations and ipulnistitutions that

contribute to climate change are welcome at thetrfaus Climate Protection Award and can
submit in one out of the following four categoridarms, daily life, towns & regions,
agriculture.

3.4.3. Slovenia

HORUS- Slovenian award for social responsibility The mission of the HORUS Award is
to encourage ethics of interdependence, holisttaeur, active innovation and business
responsibility in Slovenian organisations. Missiohthe HORUS award is toto strengthen
awareness about social responsibility, and to aletyone about our interdependence, which
some are not fully aware of. This makes them oftee-sided rather than holistic, and
therefore unsuccessful. Honoring HORUS award shqutimote good practice publicly,
encouraging companies to have more responsibleféective operations.

Golden thread: Journal “Dnevnik” selects and rewards the bestleyges of the year in the

category of small (from 10 to 50 employees), medsired (from 51 to 250 employees) and
large companies (over 250 employees). The criteioondentifying and promoting the best
employers is the quality of the relationship betw#ee organization and the employees.

A family -friendly company: Certificate “A family-friendly company”, awardedy bthe
Equilib Institute, is a consulting-based processeddaon a socially responsible principle
management, focusing on the reconciliation of waotll private life. The certificate is a long-
term advisory procedure, which helps employersitmduce measures for better cooperation
with employees and is the only such type of cedi in Slovenia.

36



ISO26000 evaluation:ISO 26000 Evaluation is the first global standandcorporate social
responsibility. It is neither a management systemis it intended for certification purposes,
but is more guidance that offers a systematic amtroto evaluate and assess social
responsibility within four fundamental dimensiongntegration of corporate social
responsibility, stakeholder involvement,communimati & transparency and results &
progress. In Slovenia, Ekvilib and Bureau Veritas affering adequate support and 1SO
26000 verification.

SA 8000 (Social Accountability 8000)it is a standard for corporate social respongyhili
which in addition to the ethical use of resouraamsthe production of products and services,
also ensures an ethical attitude towards employees.

3.4.4. Conclusion

In Italy exists already many awards in connectiothvCSR. Some of these Awards are
Sodalitas Social Award, Welfare che impresa, Welladex PMI, Oscar di Bilancio, Premio
Socialis, AIFIn “CSR — Award” and Best workplacalia. All these Awards are promoted by
different organisations.

In Austria are also existing different awards ire t8SR field; TRIGOS, ASRA., Upper
Austrian State Award for Environmental and Sustailitg, Umweltpreis Wien,
Klimaschutzpreis. The Awards in Austria are alsoluding the topic environment and the
sustainability of the nature.

Slovenia also has awards that esteem the spebigvaments and values of CSR in different
companies. These Awards are; HORUS- Slovenian avzardocial responsibility, Golden
thread, A family -friendly company, 1ISO26000 evdioa, SA 8000 (Social Accountability
8000.
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4. Training CSR in the participating countries

4.1. Training for companies on CSR

4.1.1. Italy

Name of the training: Professione CSR (Profession&R)

Content: Profession CSR is the leading trainingsein Italy in the field of Corporate Social
Responsibility and a national collection point fbe most innovative sustainable experiences
and policies. The course promotes an advanced jp@cto/e vision of the tools and actions
typical of the world of sustainability includingalour and family reconciliation policies,
welfare activities, responsible management of theply chain, cause-related marketing ,
socio-environmental indicators, energy saving,anable mobility, etc.

Training organisation: Altis - Alta Scuola Impres&ocieta

Name of the training: Corso su responsabilitd socla d’'impresa, innovazione sociale e
sostenibilita

Content: business ethics and active citizenshiggtesiic and operational management of
sustainability; sustainable development and the obkhe local agenda 21; accountability and
sustainability reporting; sustainable and respdesimvestments; communication and
sustainability. The course is aimed at professmynabnagers and young graduates who wish
to acquire skills in the field of sustainabilitypcal innovation and CSR

Training organisation: Pontificia Universita Samimaso d’Aquino — Angelicum a Roma

Name of the training: Corporate Social Responsibity

Content: The training is aimed at representatifempanies and organizations who wish to
deepen the issues of sustainability and socialrespility as a lever to build reputation and
competitive advantage on the market. The courdedes the alternation of theoretical parts
and exercises, also through simulations and dismssof case histories. Themes: CSR
concept and principles, from CSR to social innamtiSocial responsibility 3.0, main social
responsibility interventions, Stakeholders: infotim@, relationship, engagement; tools;
balance of sustainability, communicating CSR.

Training organisation: Rome Business School

Name of the training: Impresa e ambiente: dai vinclh cogenti alle opportunita di
business (Company and environment: from constraint$o business opportunities)

Content: themes: businesses and the environmenat witeractions; Environmental
authorizations for companies; Water discharge &ed tuthorization; Waste management:
obligations and obligations inherent to productioofrect classification, storage, transport
and Register of Environmental Managers; Land poliutand remediation; Atmospheric
emissions and their authorization; Management eifrenmental damage, sanctions and penal
profiles. The course is intended for those involwedthe management of environmental
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legislative compliance together with the enhancdmah business sustainability within
organizations.

Training organisation: CSQA

4.1.2. Austria

Name of the training: MBA “Corporate Responsibility & Business Ethics”

Content: The program focuses on business ethiasogorate and economic as well as the
manager’s individual level. All relevant new apmioaés to corporate responsibility and
business ethics are included in the three levelscohomy: macro, meso, and micro level.
The three modules of the program take a close &dkese three levels of Business Ethics:
Economic Ethics, Corporate Responsibility & Ethiggnagement Ethics. Participants will be
provided not only with a strong theoretical and lgi@al background but also with the
possibility to demonstrate the developed skillspecific case studies. After completion of
the program, participants will be able to succdbsket up and manage the corporate ethics
and compliance programs in organizations that meieegthat business without ethics is
business at risk!

Training organisation: Donauuniversitat

Name of the training: FH des BFI Wien ,Akademischer CSR-Manager* and MGER &
ethisches Management

Content: This interdisciplinary course offers a well-grouddbands-on training for the CSR
manager and enables the graduates to implemeritrgodeiment strategies and measures for
structured assumption of responsibility in comparied organizations.

* Principles and basics of CSR
» Development of integrated CSR strategies
» Ethics and the image of man
* Business and Human Rights
* Intercultural Competence
* Responsibility in the supply chain
» Diversity Management
* CSR and stakeholder communication
* Measuring methods on the impact of CSR sustaimalbdporting
» European and international dimension of CSR
* Environmental and energy management
» Dealing with international standards, audits amtifegations
* Good Practice Exampl
Training organisation: FH des BFI Wien

Name of the training: CSR - Integratives Management in Industrie, Finan¥irtschaft
Content:

* Overview of the European developments
* Terms, definitions and boundaries
* Introducion to standards and standards (ISO 26000 and C92R00: 2011
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» The ethical aspects behind CSR

* Overview of the CSR management models

* CSRin SMEs and in regions

* The "Integrative Management Approach" of CSR

* The preparation phase for implementation

» Development of an authentic CSR policy (with allRC&levant steps and practice

transfer)

» Consolidation of the CSR process and the CIP (ooatis improvement proce

Training organisation: Incite

4.1.3. Slovenia
Name of the training: Social Accountability

Content: Presentation of the field of labour stadd@and development of social responsibility
on the global market; overview of Social Respotigybiools - ethical codes / rules and SA
8000; presentation of the key elements coveredhbyassessment of social responsibility,
including child labour, forced labour, health andfety, freedom of association,

discrimination, disciplinary measures, working roand payments.

Training organisation: Bureau Veritas

4.1.4.Conclusion

The trainings in the countries are diversified idifvent directions. Some these trainings give
an overview about the advanced and operative vigfahe tools and actions typical of the
world of sustainability. Other courses containtiy@cs business ethics and active citizenship;
strategic and operational management of sustaityabithich are very important for big
companies. Most of these trainings aimed at reptaees of companies and organizations
who wish to deepen the issues of sustainability goalal responsibility as a lever to build
reputation and competitive advantage on the market.
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4.2. Teaching CSR in schools in the participatingauntries

4.2.1. Italy

The Italian educational system is organized asvst
* Pre-schoo] not compulsory, for girls and children from 3agears;
» first compulsory education cycle with a total duration of 8 years, divided into:
» primary school, lasting five years, for pupils gngils aged 6 to 11;
» first level secondary school, lasting three yefspupils and students aged 11 to 14;
» second cycle of educatiodivided into two types of paths:

» Secondary level secondary school, lasting five gjefor students who have
successfully completed the first cycle of educatibime schools organize high
school courses, technical institutes and profess$imstitutes for students aged
14 to 19;

» three-year and four-year courses of vocational &ituc and training (IEF) of
regional competence, always aimed at students waee hsuccessfully
completed the first cycle of education.

» higher education offered by Universities, instiba of Higher Artistic, Musical and
Choral (AFAM) and Higher Technical Institutes (ITS)

The compulsory education lasts 10 years, from &&gears of age, and includes the eight
years of the first cycle of education and the fiveb years of the second cycle (Law 296 of
2006), which can be attended in secondary schomnskelevel - state - or in regional
vocational education and training.

Compulsory education can be carried out in stal®as and equivalent (private) schools
(Law 62 of 2000), which constitute the public ediarasystem, but can also be carried out in
non-equal schools (Law 27 of 2006) or through fgraducation .

In ltaly CSR isn't a own subject in school but ma@BSR aspect, as respect of the
environment, children and human rights, are paulio€urricula from pre-school till second
cycle of education.

The guidelines of the Ministry of Education, Unisiy and Research for the last three years
of technical institutes - economic sectolist among the educational objectivesbafsiness
economic and law subjects “to analyze and produce the documenggeklto social and
environmental reporting, in the light of the crigeron corporate social responsibility”.
According to these guidelines students have toldpwhe ability to “describe thgocial role

of the companies and examine the social and environmental balargea atool for
information”. So teachers of business economic lamd have to teach to the students the
principles of CSRwith a particular focus osocial and environmental reporting However
CSR is not known by all teachers and is often peeceas a subject of secondary relevance
and so many teachers declare that they have naditeach it. Often teachers that teach CSR
to their students studied CSR for their personedrest. In the guidelines for the other high
schools there’s no mention of CSR.

For these reasons the Chambers of Commerce anddam®re develop training courses,
meetings, special events and projects to sensgashers and students about CSR.
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4.2.2. Austria

In Austria general compulsory schooling applieafiochildren permanently resident in this
country, irrespective of their nationality, andttafor nine years. There are private and state
schools; in state schools, no tuition fees awagdd. The Austrian school system provides
for a variety of education and training options evhiare designed to meet the needs and
interests of children and their parents.

Primary level
Compulsory education starts with a four-year pryraghool. Primary schools are designed to

provide all pupils with the same elementary edacati Their task is to impart a
comprehensive and well-balanced general educatlurs fostering the children's social,
emotional, intellectual and physical skills andliéibs.

Secondary level

After primary education, pupils have the choicenssn two types of school, both covering a
period of four years: They may attend lower secondahool (new middle school) or the
lower level of an academic secondary school. Upmtessful completion of either of these
school types, pupils are free to choose from ansmgde variety of education and training
pathways: They may attend a school or college Wiéhfocus on either general or technical
and vocational education. There is a great vaoétychools and colleges offering technical
and vocational education and training (TVE).

In principle, two institutional paths may be digfinshed between. Students who have
completed their compulsory schooling period mayezitopt for an apprenticeship in the
framework of the dual training system or continlieit education at a secondary TVE school,
which provides medium secondary vocational trainiogat an advanced-level vocational
school. The Secondary TVE schools start after igatle year of schooling and last for
between one and four years. Also the advanced-Baaindary vocational schools start after
the eighth year of schooling; after five years andchool-leaving examination, successful
graduates obtain the Certificate of Secondary Btutand TVE-Diploma Types of TVE
schools and colleges include: secondary businelsokc (Handelsschulen), secondary
colleges for business administration (Handelsakasl®msecondary schools for occupations
in the social services sector (Schulen fur Sozralie¢, secondary schools and colleges for
agriculture and forestry (land und forstwirtschafte Schulen) and a wide range of schools
and colleges for occupations in the technologibalsiness and artistic fields. Successful
completion of one of these schools qualifies gréehito practise the occupations concerned.

CSR in the curricula

In the primary school curricula you can find CSRexgs especially in the didactic principles.
Social learning is one of the examples for CSR @uinin the Austrian primary school
curricula. In the hours blackboard you can not fimg special subjects dealing with CSR.

The situation in the secondary school is differémthe new middle school and the academic
secondary school there are also no special suljeeting with CSR. Contents of CSR are
included in the general guidelines of the curriciilapecially gender and diversity aspects or
environmental protection aspects are anchorecdeiniticuments.
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In the TVE-school we find the most aspects in mfiee of CSR matters. CSR is also included
in some subjects for example “Business BehavionrAustrian business colleges. In this
subject students learn a lot about responsibility énvironment and society. This subject
includes 3 teaching hours.

The GENERAL EDUCATIONAL OBJECTIVE is the most impgant guideline of the
business college curricula. In this guideline theme=some special CSR contents like

= to play an active and responsible role as entrepmremployee and consumer
= to deal with religions, cultures and ideologiestaike part in cultural life and to show
understanding and respect for others,

4.2.3. Slovenia

In primary school, some aspects are included inia@dum of 8th grade subject “Civic and
homeland education and ethics”. Throughout thigesbpupils

- are acquainted with the economic rights of citizand are aware of their importance.
They develop views on economic rights,

- learn about the importance of companies for theelibgwnent of society,

- gain insight into the interests and relationshiyzd affect the operation of companies,
- they get to know the right to strike,

- acquire basic information about the capitalist ecown,

- develop the ability to understand the principleso€ial justice.

In secondary school, social responsibility is notredependent subject, put some of the CSR
contents are included in the subject "entrepreinguitsThe overall objective of the course is
to develop responsible behavior, a positive atéttalvards the environment, and conditions
for teamwork. CSR related contents are:

In 2" grade: understanding for socially acceptable cattbhusiness decisions, evaluating the
fair ethical attitude of entrepreneurs to the emwnent, they can present the responsibilities
and tasks of entrepreneurs.

In 39 grade: getting to know the importance of differédatms of regulating business
activities due to environmental impacts, gettinggtow other people, training to find rational
(economical) solutions in providing resources.

In 4" grade: students understand the implementatiomtoggreneurial behaviour in all areas
that touch on the management, regardless of themepaml (profit) orientation of the
activities, they learn about the importance of rhdrathical business of the company,
understand possible differences between legal #tmcaébusiness, learn about the framework
for CSR, in cases understand the complexity otatldecision-making in business, know the
importance of relationships between managers alkelagues, examine dilemmas at the time
of emergence and resolve conflicts in the orgammmatlearn about the role of trade unions
and the social agreement (with trade union reptatiees) and learn about the problems of
layoffs.
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4.2.4. Conclusions

The CSR topic is not important only for companiasthe last years CSR has been integrated
in different schools curricula in three Countriégyway there is still a long way to go: the
education of CSR should start as soon as posshtenaust become a shared value for future
workers and citizens

In Italy CSR isn't an own subject in school but ma@SR aspects, as respect of the
environment, children and human rights, are paslio€urricula from pre-school till second
cycle of education.

In Austria there is no independent subject for GsiRmany different subjects include some
contents of CSR in the general guidelines of theiaula, especially gender and diversity
aspects or environmental protection aspects.

In Slovenia schools try to integrate the CSR ta@tiall levels of the school system, that the
children get a better understanding about CSR lamddnsequences.

The project CSR IN CLASS will provide students abkoowledge about CSR; due to this
students get a feeling for the importance of CSRha economy and how companies can
benefit with CSR. Through the project teacher andents will learn the principles of CSR.

The project aims to teach the entrepreneurs of tamwathe importance of CSR.
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